Hillcrest Labs Introduces Kylo™: The Web Browser for Television
- Available for the Millions of Households That Connect Their Computers to TVs -
- Provides Optimized Presentation of Web Sites for Viewing From the Living Room Couch -
- Free, Mozilla-based Browser Compatible With Windows or Mac OS® -

- Ideal for Use With the Loop™ Pointer, but Works With Any Mouse -

Rockville, MD and Palm Desert, CA — March 22, 2010 — Today, at the DEMO Spring 2010 event, Hillcrest
Labs launched the Kylo™ browser — a new Web browser for TV. Developed for the millions of households
that connect their PCs or Macs to the TV, Kylo lets users visit any site on the Web with a browser that
was specifically designed to be viewed from a distance in the family room, living room, or dorm room.

The Kylo browser is not meant to replace traditional browsers such as Internet Explorer®, Safari®, or
Firefox® for use with standard computer display screens, but instead is for use on a television connected
to a computer. Unlike other applications or Web sites, Kylo is not a “walled garden” of aggregated video
content, but rather a true Web browser that lets users go where they want across the Internet.

“No matter how hard they try, no single set-top-box manufacturer, specialized TV widget developer, or
content aggregator can match the volume of online viewing choices available on a computer,” said Dan
Simpkins, founder and CEO of Hillcrest Labs. “For this reason, many consumers are simply using their
new HDTVs as an alternative display for their PCs or Macs. So, we’ve developed Kylo as a free and
simple TV browser that enables them to visit any site on the Web, and makes the entire experience more
enjoyable.”

The Trend: Computers in the Living Room

A variety of recent findings demonstrate the growing popularity of pairing computers with televisions. For
example:

* |In Forrester Research’s report, “How Consumers Get Online Video to The TV,” June 9, 2009, the
firm estimates that nearly 9 million homes in the US watch at least some online video on a TV set
in a typical month.

* In Deloitte’s, “State of the Media Democracy Survey Fourth Edition,” December 2009, the firm
found that 65% of US Internet users would like to connect their televisions to the Internet, a figure
that jumped to 74% among Millennials (ages 14-26).

e According to Pew Research’s, “The Audience for Online Video- Sharing Sites Shoots Up,” July
2009, 23% of those who watch online video have connected their computer to a TV (29% of
males who watch online video vs. 16% of females who watch online video).

* Research conducted by One Touch Intelligence as reported in VideoNuze on November 4, 2009,
states that approximately 13.4% of Netflix “Watch Instantly” usage is by people who connect their
computer to the TV, versus approximately 3.6% that is done by people using a Roku set-top box.

* |n December of 2009, Hillcrest Labs also conducted its own mall intercept survey of 200
consumers within the high-tech corridor of the Washington DC area, and found that 34% of
consumers connect their computers to their TVs “always” or “often,” while 80% were interested in
surfing the Internet on TV.

The Problems



Despite this growing trend, the first hurdle that consumers face is the physical act of connecting their
computers to their TVs. For this reason, Hillcrest Labs developed a simple online guide to help people get
started: www.hillcrestlabs.com/loop/connecting.php.

“When users connect their computer to the TV, they typically run into a series of mundane and irritating
complications,” said Simpkins. “Many people rely on unsightly keyboards and mice on their coffee tables
or couches — often to the dismay of their spouse or roommate.”

Simpkins continued, “Some Web sites have optimized settings for TV viewing, but most do not. Fonts and
items of interest are generally too small, and too hard to see from across the room. In addition,
conventional Web browsers tend to clutter the screen with unnecessary status bars, menus, tabs,
indicators and more, since they were designed to be used from two feet away. People deserve something
better when it's time to connect to the TV.”

The Solution: Kylo Browser + the Loop Pointer (or Any Other Mouse)

Last year, Hillcrest Labs launched its iconic Loop pointer as its first company-branded product for
consumers. The stylish in-air mouse was named a CES 2010 Innovations Award Honoree, and is
powered by Hillcrest’'s Freespace®© in-air pointing and motion-control technology. Hillcrest’'s Freespace
technology is also used in the award-winning Logitech MX™ Air Rechargeable Cordless Mouse. Like the
Kylo browser, the Loop pointer was specifically designed for consumers who connect their computers to
TVs. Itis available for $99 via Hillcrest Labs or Amazon.com at www.hillcrestlabs.com/loop.

“We've been very pleased with consumers’ responses to the Loop pointer,” said Chad Lucien, vice
president of Freespace products at Hillcrest Labs. “With just four buttons and a scroll wheel, it's an
attractive, in-air mouse for the living room.”

Simpkins added, “With the Loop pointer, we felt that we had the right hardware for consumers, but that
was just part of the solution. The Kylo browser lets people view any Web site from a distance, use an
onscreen keyboard, and benefit from a suite of optimized features for surfing the Web from the couch.”

Matt Marshall, Executive Producer of DEMO, said, “Over the years, DEMO has selected companies and
launched new products that have changed entire industries. Very often simple ideas that solve real
problems are the most impressive, and that's how we feel about the Kylo Web browser for TV. Hillcrest
Labs has a stellar reputation for innovation, and the Kylo browser is further evidence of their ability to
envision and develop compelling products.”

Key features of the Kylo Web browser for TV include:

* the ability to visit any site on the Web;

* an onscreen keyboard that appears when there is a need to enter text, eliminating the need for a
physical keyboard; compatibility with any physical keyboard for users who prefer to use one;

* Fonts, cursor, and onscreen targets are larger than those in traditional browsers;

e easy zooming and panning;

* the maximization of useful viewing space by hiding or removing toolbars, tabs, buttons and

indicators;

works with any mouse, but ideal for use with an in-air mouse such as the Loop pointer;

easy bookmarking;

a directory of links to dozens of popular Web sites;

a Mozilla-based design, and

free, easy download and setup.

The Kylo browser is available for free via download at www.kylo.tv or www.hillcrestlabs.com/kylo.
Additional details about Hillcrest Labs are available at www.hillcrestlabs.com. The Kylo browser’s hashtag
is #Kylo.

About Hillcrest Labs




Hillcrest Laboratories (a.k.a. Hillcrest Labs) sells products to consumer electronics manufacturers, service providers,
and consumers that enable unique, interactive digital media experiences for TVs and other digital media devices.
Hillcrest Labs sells and licenses its pointing technology, called Freespace®, for use in a wide range of consumer
devices including remote controls, PC mice, and game controllers. Companies that have licensed Hillcrest Labs’
technology for use in their products include: Eastman Kodak, Logitech, Universal Electronics (UEI), and ZillionTV. For
consumers, Hillcrest Labs sells the Loop™ pointer, an in-air mouse for TV that lets users control an onscreen cursor
with a flick of the wrist and navigate the Web or their home media content on TV. Hillcrest Labs also offers the Kylo™
browser, a free Web browser for TV.

Hillcrest Labs has received numerous awards and recognitions including the CES Innovations Award, PC World’s
100 Best Products and Greatest Tech Designs, Popular Mechanics' Editors Choice, ECN’s Reader's Choice Tech,
and many others. Based in Rockville, Maryland, Hillcrest Labs was founded in 2001 by Dan Simpkins. The company
is funded by NEA, AllianceBernstein, Columbia Capital, and Grotech Ventures. For additional information, visit
www.hillcrestlabs.com.

About DEMO

Produced by the IDG Enterprise events group, the worldwide DEMO conferences focus on emerging technologies
and new products innovations, which are hand selected from across the spectrum of the technology marketplace.
The DEMO conferences have earned their reputation for consistently identifying cutting-edge technologies and
helping entrepreneurs secure venture funding and establish critical business. For more information on the DEMO
conferences, visit http://www.demo.com/.

All product and service names listed in this release remain property of their parent companies and do not indicate
official support or endorsement for Kylo, the Loop pointer or Hillcrest Labs. All other trademarks and copyrights
are the property of their respective owners. Hillcrest Labs, Freespace, the Loop pointer, and the Kylo browser are
trademarks of Hillcrest Laboratories, Inc.
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